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720
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BADM
741

BADM
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Note: Description of BADM Core courses is provided on the next page.

Student Signature:

MBA Program Director Signature:




Description of BADM Core Courses

700 STATISTICS FOR DECISION MAKING (3+0) 3 credits
Statistical inference and hypothesis testing; multivariate regression and analysis of variance;
emphasis on applied methods, changing technology and computer applications.

701 PRODUCTION/OPERATIONS MANAGEMENT (3+0) 3 credits

Problems of manufacturing goods and services; production applications of linear programming,
scheduling, quality control and materials management; CAD, CAM, multi-cultural and
international issues. Prerequisite: BADM 700 .

710 FINANCIAL REPORTING AND ANALYSIS (3+0) 3 credits
Examination of accounting and disclosure technigues and their impact on external financial
reporting. Preparation, analysis and interpretation of financial reports.

720 MANAGEMENT AND ORGANIZATIONAL SCIENCE (3+0) 3 credits

Individual and group behavior in organizations, and organizational design and communication
strategies. Interaction of structural, technological and human resource components. International
focus emphasized.

730 ECONOMICS OF THE FIRM (3+0) 3 credits

Economic analysis of the business firm, particularly with respect to price, output and
technological choice; the effect of diversity on domestic and international policy on business
firm behavior.

741 FINANCIAL MANAGEMENT (3+0) 3 credits

Capital budgeting, capital structure and dividend policy decisions, valuation, cost of capital,
working capital management, financial analysis and planning for corporations in the global
financial environment. Computer use required. Prerequisite: BADM 700, 710 .

760 MARKETING MANAGEMENT (3+0) 3 credits

Analyses and decision-making procedures in market measurement, product development,
pricing, promotion and distribution. Environmental factors, including cultural diversity at
domestic and global levels.



